Zeinab Hammoud

Beirut, Lebanon

zeinab.hammoud22@gmail.com
+961 3 077123
OBJECTIVE:
Seeking a respected job in the field of Marketing.
EDUCATION:
Lebanese American University, Beirut Lebanon              
       Sept. 2011- June 2015
Bachelor of Science in Business Studies – Marketing  
RELATED COURSES: 
Consumer Behavior - International Marketing - Marketing Research - Marketing Strategy – Sales Management- Retailing and Merchandising- E-marketing
EXPERIENCE:
· Campus Society                                                                              September 2014- Present
·  Internship
-      Ambassador 
· Editing and posting on the website

· Aiding with marketing initiatives across the university

· Admin of Instagram page
· Coming up with innovative and creative ideas to promote the site
· Handling events occurring across the university
· BLC bank                                                                                            August 2014- September 2014
· Internship
-Assistant to the teller
-Assistant in the customer service department

-Communication skills had been acquired from interaction with customers

·  Med K&K                                                                                             June 2014- July 2014                                                                      
· Internship:

       -Assistant in the Marketing and Media communication department 

       -Developing Strategic media plans and comprehensive presentation as per client 

       -Preparing Media Briefs 

       -Was majorly involved with Porsche Design (developing promotional ideas and preparing                      comprehensive presentations)
EXTRA CURRICULUM ACTIVITIES:

· AN-NAHAR Academy                                                                       Nov 2013- Feb.2014
· Journalism course (TV/Media)

KEY SKILLS & COMPETENCIES

· Language skills: 

Fluent Arabic, fluent English, basic German, basic French

· Personal skills:

 Ability to effectively work under pressure, demonstrate effective analytical skills to look beyond available data for better marketing efforts.

· Computer skills:

 Windows and Mac 0S, Proficient in Microsoft Office (Word, PowerPoint, and Excel), and SPSS.
